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Axis of Life
What seventy-nine early viewers said, in their own words.

79
V E R I F I E D  V I E W E R S

4.77/5
M E A N  E N J O Y M E N T

99%
W O U L D  R E C O M M E N D

82%
A C T I V E  P R A C T I C E



I

Who responded
Seventy-nine viewers, three languages — the audience behind the answers.
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L A N G U A G E S  S P O K E N

Three languages, identical reception.

Hungarian 68%

Bulgarian 25%

English 6%

Hungarian, Bulgarian, English. Viewers answered in their own language — the survey was

translated, but the responses below cluster the same way regardless of where they were written.
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A U D I E N C E  P R O F I L E

Mid-life, contemplative, cinephile-leaning.
A G E

45–54 34%

35–44 27%

55–64 22%

65+ 13%

25–34 4%

18–24 1%

G E N D E R

Female 59%

Male 35%

Prefer not to say 5%

S P I R I T U A L I T Y

I actively follow a spir… 82%

I'm curious and open but… 14%

I don't really think abo… 3%

It's not for me 1%

83% are 35–64. 82% actively follow a spiritual or contemplative practice — this isn’t a casual

sample.
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II

How they reacted
First impressions, recommendation, and emotional response.
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E N J O Y M E N T

Eighty-four percent gave a perfect five.

4.77
M E A N  /  5

n = 79

5 ★ 84%

4 ★ 10%

3 ★ 6%
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W O U L D  R E C O M M E N D

One detractor in seventy-nine.

99%
W O U L D  R E C O M M E N D

Absolutely + Probably yes

Absolutely 89%

Probably yes 10%

Probably not 1%
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III

Emotional response
What viewers felt — and how it stayed with them.
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H O W  T H E  F I L M  M A D E  T H E M  F E E L  ·  4 5  R E S P O N S E S

Connection, reflection, inspiration — the dominant trio.

Connected to something deeper 73%

Thoughtful / reflective 62%

Inspired 58%

Moved / emotional 47%

Calm / at peace 44%

Connected to myself 31%

Other 4%
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I N  T H E I R  O W N  W O R D S

“A jewelry box packed with wisdom and love — a
rare piece you will want to share with everybody.”
A N O N Y M O U S  V I E W E R  ·  E N G L I S H - L A N G U A G E  R E S P O N S E
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IV

The film
Character connection, pacing, and craft scores.
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C H A R A C T E R  V I E W E R S  C O N N E C T E D  W I T H  M O S T  ·  2 6  R E S P O N S E S

Even split across the three students — universal entry.

Tomar 27%

Yaso 27%

Palaka 19%

Vid 19%

None of them 8%

No single character dominates — three of the four register at 27/27/19% — which means a

distributor can lead with any one of them in marketing without losing the rest.
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H O W  T H E  P A C I N G  L A N D E D  ·  3 6  R E S P O N S E S

Immersion and reflection, not slowness.

It helped me immerse in the story 64%

It gave me space to reflect during the film 61%

It made me relax 39%

It slowed me down 33%

It surprised me 11%

Some scenes were unnecessarily long 8%

It was hard to get into the slow rhythm 6%
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C R A F T  R A T I N G S  ·  M E A N  O F  1 – 5  S C A L E

Eight craft dimensions, all above 4.7 / 5.

Locations 4.97

Visuals / cinematography 4.92

Symbolism and metaphor 4.92

The film's message 4.92

Music / soundtrack 4.86

Story 4.81

Emotional impact 4.81

Acting 4.73
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V

Meaning & message
What they took away — intellectually, emotionally, and as a film.
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H O W  T H E Y  E X P E R I E N C E D  T H E  F I L M  ·  3 2  R E S P O N S E S

Three quarters experienced the film both
emotionally and intellectually.

75%
B O T H

emotion + intellect

I felt / experienced the film
emotionally

19%

I understood the film intellectually 6%
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I N  T H E I R  O W N  W O R D S  ·  " W H A T  I S  T H E  M A I N  M E S S A G E  Y O U  T O O K  F R O M  T H E  F I L M ? "

What they took away.
Two parallel messages came through with equal weight: that life is a spiritual path worth living seriously, and that walking it without a guide is essentially

impossible.

Life as a spiritual path to
live, not possess

7  MEN T I O N S

Many viewers heard the film as a call to treat life

itself as a meaningful, lived practice.

“Life is a beautiful but difficult path worth taking

seriously.”

— Hungarian respondent

The master is
indispensable

7  MEN T I O N S

An equally strong cluster: a teacher / guide is not

optional on this path.

“Following a master is not easy. But without a

master, life is impossible.”

— English respondent

Many paths, one summit 4  MEN T I O N S

Several respondents took away that there isn't one

correct path — different temperaments reach the
same truth.

“The film shows how three different human types

reach the same summit through their own inner

struggles — and at the end all three receive their

reward.”

— Hungarian respondent
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VI

Audience reach
Who they'd recommend it to, and how they'd watch it again.
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W O U L D  R E C O M M E N D  T O  ·  3 7  R E S P O N S E S

Seekers and cinephiles — clear core, clear adjacencies.

Someone searching for meaning or direction 76%

A friend who's into philosophy or big questions 59%

A friend who loves beautiful cinema 49%

Anyone 35%

Someone going through a tough time 32%

Honestly 16%

76% would recommend to someone searching for meaning or direction — wellness, contemplative,

and festival channels map directly to this audience.
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W H Y  A C Q U I R E  N O W

Three reasons to buy.

I

The audience already loves it.

4.77/5 enjoyment, 99% recommend, eight craft scores

above 4.6 — before any festival run.

II

The audience is reachable.

Mid-life cultured viewers with a defined contemplative

interest. Bookable through wellness, festival, and

arthouse channels.

III

The film travels.

Identical reception across three languages. Bulgaria +

Turkey locations open festival hooks across Europe and

the Mediterranean.
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